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In today's society, advertising has become a very important marketing tool 
and promotion means for businessmen. Because of celebrity's high public 
recognition, credibility and great charisma, it is very common for businessmen to 
invite celebrity to endorse advertising. Driven by the great economic 
interests, some celebrities abuse their popularity and propagandize goods or 
services without real manner in the advertisement, and the way has harmed the 
interests of consumers. Because celebrities have larger crowd foundation, 
celebrity's endorsement on deceptive advertising makes the vulnerable groups 
spread more widely and is more likely to cause social trust crisis and disturb the 
order of economy market and compared with the general deceptive advertising, it 
has greater damage to the society. Due to the lack of clear and specific rules of 
legislation, consumers have trouble to assert their rights on the impaired benefits 
caused by celebrity's endorsement on deceptive advertising. 
This article starts with the concept and expression form of deceptive 
advertising and the basic legal problems of fundamental principles of civil law 
and civil liability and it points out that the celebrity's endorsement on deceptive 
advertising should undertake tort liability and puts forward the view 
of presumption of fault to do the imputation through the analysis of the existing 
viewpoints in academia. It analyses the imputation principle and constitutive 
requirements on civil tortious liability constituted by celebrity's endorsement on 
deceptive advertising and it also puts forward suggestions and measures to 
regulate celebrity's endorsement on advertising by drawing lessons from foreign 
special provisions in law on the phenomenon. 
Because the relationship between civil liability and ordinary consumers' 
rights and interests is closer than others, this paper will do the research  from the 
perspective of civil liability, which will not involve in criminal liability, 
administrative liability and other legal liabilities. 
The article is divided into three chapters except for preface and epilogue. 
The first chapter is an overview on celebrity's endorsement on deceptive 














endorsement on deceptive advertisement clearly, starts with the basic principles 
of civil law, points out that the celebrity's undertaking of civil liability for their 
endorsement on deceptive advertisement has its inevitability and indicates that 
they also should bear civil tortious liability. And further more, it analyses 
the imputation principle and constitutive requirements on civil tortious liability 
constituted by celebrity's endorsement on deceptive advertising and it also 
introduce and analyze the civil liability of the celebrity's endorsement on 
deceptive advertising of some countries in Anglo-American law system and 
continental law system.   
The second chapter points out the specific problems on the celebrity's 
endorsement  on deceptive advertising, that are the imperfect of laws and 
regulations, the defects of self-discipline system of China's advertising 
industry  and the analysis on them. 
The third chapter puts forward some advises for our legislative and 
judicial departments on the base of other countries' methods on the phenomenon: 
they are including perfecting laws and regulations on the celebrity's endorsement 
on deceptive advertising, strengthening the advertising's self-discipline and 
consumers' supervision and establishing commonweal claim system as soon as 
possible to reduce consumers' claim costs. 
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